E.P09. 37T

October 27, 2008 Otz - g

£ a
PROPOSAL TO THE SENATE COMMITTEE ON EDUCATIONAL POLICY éé‘?ﬂ‘f«q e

Title of Proposal:

Rename the "Ph.D. in Commupications” to "Ph.D. in Communications and Media”

Sponsors:

Ronald E. Yates, Dean, College of Media
Sleeman Professor of Business Journalism
University of [llinois

810 S. Wright St.

119 Gregory Hall, MC-462 ‘

Tel. 217.333.2350 Fax 217.333.9882
E-mail: ryates@illinois.edu

Ciifford Christians, Director, Institute of Comnunications Research
College of Media

University of Illinois

810 Wright St.

228 Gregory Hall, MC-463

Tel. 217.333.1549 Fax 217.244.7695

B-mail: cchrstns@illingis.edu

Briel Description:

The College of Media (formerly College of Communications) proposes to change the name of is
Doctor of Philosophy (Ph.D.) degree in Communications to a Ph.D. in Cominunications and
Media., This redesignation of the degree reflects the change in the name of its academic home.
“Cornmunications” in the title represents the name of the degree from iis origin in 1947, while
“and Media” indicates ifs location in a recently re-named College.

Justification:

The Ph.b, in Communications has a distinguished history. It was the first doctorate in
communications in North America and the program is known around the world. 300 alumni with
Ph.D>.’s in Communications have high-level positions throughout the field in teaching, research,
and administration. Treating this legacy with integrity, and not creating confusion with future
admissions, have been important reasons for keeping “communications™ central in renaming the

degree.



The Univessity has renamed the College of Communications and the Department of Speech
Communication. Given this reality, the most straightforward way to refiect this new
nomenclatuse is by retaining the historic name “communications” and adding the Coliege of
Media’s name to it, hence the “Ph.D. in Communications and Media” to replace the existing
“Ph.D. in Communications.” ‘

Using “and” in the degree title is not atypical. 21 Ph.D.’s at UIUC include “and”. Deleting it is
unworkable. “Media Communications” is ungrammatical. “Communications Media” has no
clear meaning. In fact, to our knowledge, no program has either name for its Ph.D. And
reversing the two (“Media and Communications™) does not represent our curriculum, faculty,
and doctoral students as well as “Communications™ or “Communications and Media” do. Also it
ties the Ph.D. 100 closely to the program in Media Studies in the College. And it signals more
disjuncture from history than is accurate, since there is no cusrent change in curriculur: or

mission.

Budgetary and Staff Implications:

The name change has no budgeting or staffing implications.
a. Additional staff and dollars needed |

None

b. Internal reallocations {e.g., change in class size, teaching loads, student-faculty ration, etc.)

None

¢, Bffect on course enroliment in other departments and explanations of discussions with
representatives of those departments.

This propesal has the agreement of Barbara Wilson, Head, Department of Communication, [ts
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proposed “Ph.B. in Communication” refleets its academic home, with equivalence to the

proposed “Ph.I2. in Communications and Media” as indicating its academic home.

d. Impaci on library, computer use, laboratory use, equipment, eic.

None
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